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importance is the realization by farmers, and by the middleman serving them, that improvement depends on their mutual efforts to use superior methods and to understand more fully each other's difficulties and what must be done to overcome them. In daily working relations of this sort are to be found the secrets of greatness which, have created the examples of efficient local and federated marketing enterprises for which California, Canada, Denmark and New Zealand have become noted.
The value of these relationships, which may be cultivated by each community and which formed such a vital part of an efficient marketing system, has been appreciated most by those charged with the responsibility of stimulating or instituting constructive changes. Thus the New Zealand Government in promoting the dairy industry established a scheme of inspection which provides for the upbuilding of those relationships between farmers and butter exporters, the absence of which for many years prevented the winning of profitable markets.1 As a means of tracing the ingredients of butter to their source of production, this plan instituted working relationships between farmers and creameries which stamped out both poor raw material and inferior finished commodities. Backed by these fundamental relations in each local community it is no wonder that th'e dairy industry of New Zealand is able to enter any market with its butter as a competitive product second to none. The conditions, aside from quality, forming a part of the secrets cf buiness success in marketing (see Chapter XII) are as fully dependent upon these intangible though definite relationships between farmer and middleman as is quality itself.
During a state-wide marketing conference convened for the first ten days of February, 1921, in response to a proclamation of the Governor of Wisconsin, recommendations em-
i Hoard's Dairyman, Vol. L, No. 16, p. 481.